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Abstract

The Department of Visual Design at Kaohsiung Normal University will hold the "Power of Visual
Communication™ - 2019 International Symposium on Art and Design at the Kaohsiung Normal University Peace
Campus on June 5, 2019 (3). The ultimate goal of communication is to convince viewers to change their
thoughts or behaviors. The success or failure of persuasion depends on how much the message is communicated
with the message and the audience. Resonance is a physics phenomenon. When the natural vibration frequency
of an object reacts to an external stimulus of the same frequency, resonance will occur.
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